
1999 Lifestyle Data
Lifestyle ProfIles with the Highest Market Index

Percent MicroYision
LEISURE & RECREATION Penetration Index " Rank

1. Ale at Jack In The Box in the last 4. weeks 3.5 258
,

3
2. ShoPoed at the White Hen in ltle !ast6 months 6.0 253 3
3. Shop al ?riee Clubs '.5 , 252 ! 4, Ate at Car1's Jr. in the last 4. weeks 3.2 25'

,
5

5. Ale at Chili's in the last <4 weeks 2.1 , 242 2
6. Snopped at Nordstrom in the past 4 W!!!!.l(s . 8.6 23' 7
7. Shopped at ARea in U'le last 6 montl"ls 7.4 203 7
B. Ale at Oulb.ilc,l(; Steakheuse in the lazt 4 weeks 1.6 20' 2
9. Shopped at The Limit~ in lhe past 4 weeks 5S '93

,
6

'0. Shopped at Home DePOt in last 4 weeks 38.0 '92 ,
11. ShopPi!d at Macy's in the last 4 'Neeks 15.6 '90 6
'2. Have a Shell credit card . 7.8 190 , 6
'3. Ate- at T.G.I. FridaY3 in t.'"!e last 4 ~ks 1. , ; '90 , 7
K SnO';)ped at Lorn & T.aY;or in the past .4 weeks 4.9 i 187 ! 6
15. Eat at Cicio service spec:alty bagel outtets 1.6 '85 : 9
16. 0M'1 ~c:quet.baIJ equipment 9.6 ! '64 6
17. Ate at lHQP in the last 4 weeks 2.0 I '8' I 3
18. Shopped at Marshall's in l11e last 4. weeks 9.9 179 6
19. Ate at trle Olive Garden in ttle Iast.L ~ks 3.1 ! '77 , •
20. Eat at casual MexJcan restau1'3nts '0.0 I 177 ! 6

Percent MicroVision

COMMUNICATIONS & TECHNOLOGY Penetration Index Rank

,. F?C primarily used for bankin~udgeting/talces , 8.9 i 2'6 ! 5
. 2. SwitCl"red wirelesslpaQer company due to price I 7.5 ! 206 i 1

3. Reason for having 2 or more lines is to use 'Ni1i'F ?C modem i 19.1 , 202
,

7
4. Have a pager that has national coverage or alphanumeric display i 11.1 I 198 I 5
5. Reason for having 2 or more lines is due to famity s1:z.elteenage~ 8.6 ! 188 , 7

6. A\ler.lge mont'lly expenses for wireless' services are $51+ 13.4 ! '62 , 5
7. A\lerage monlttly e;Qense:s for onJinefintemet is < $15 i 6.0 I 181 ! 9

6. Have more ttlan one phooe line , 30.3 I '81 6

9. Ave.rage ~onthly e:Qen5eS for pa>;~ se"";ce.s are <510 ! 11.5 ! 180 , 1

'0. Average pages received Der 'N'e'ek is 11 + , 14.5 I '50 •

Percent MicroVislon

FINANCIAL SERVICES Penetration Index Rank

'. Have a sec::md mortgaqe on l2'le primary residence ! 14.5 I 240 I 1

2. Partidpate in an automatic investment p"'Ql;lIm i 18.0 , 203 2

3. Hold equity leans ; 20.2 ! 188 •
4. Hold an American Express Green. GOld. 0( Pla:inum O"edit card

, 19.7 , 185 7,
5. Have invested ir.-Ittree or more mutual fund famifil!$ , 14.6 ! 164 7

5. Have a rixe<: rate ti~t mortgage on tt1e primary residence 4'.S " ! '176 5·
7. Have Farmers property/casualty insurance , 14.J 172 5
B. Use dJsC:llJnr brokel"3ge services 12.9 171 11
9. Use credi! card(S) more than 10 times per mon~" 32.0 , 170 10

'0. Ac:::luired a home equity line of c:te<:it last year '0.3 169 6
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1999 Lifestyle Data

Percent MicroVision

MEDIA PREFERENCES Penetration -' Index Rank

1. Read PC World 5.9 , 203 ; 2
2. Listen to all ne'W'S radio format 13.7 , 190 9
3. Read PC Magazine 5.9 . , 163 7
<. Usten 10 jazz format 9.9 166 11
5. Usten to classical radio format 5.1 ; 166 10
6. Read Computer Magazines ; 14.2 164 6
7. Read Worth Magazjne ; 4.4 ; 158 13
a. Read Money Magazine , 7.6 ; 158 , 6
9. Listen to CXIntemporary hits radio formal , 16.4 i 156 9

10. Listen 10 Wall Street Joumal net'HOt'k ; 9.B . 154 5
11. Read CCrtsumer Reports ; 14.2 j 151 6
12. Usten to album oriented/progressive~ I'or.':'lOlt 14.3 ; 151 6
13. Read ;..jl'llne Magazines 6.5 .; 150 12,.. Read This Old House Ma;aziine 6.9 I 150 6
15. Watch Newsradic ; 5.2 ! 149 3
1iS. Usten to golden Qfdies radio fonnat : 21.3 I 14ll , 3
17. Read Vogue Magazine ; 6.3 : 14ll I 13
la. Watc:t1ed eSPN2 last week. , 12.3 I 146 I 3
19. Watc:J Ally Mcgea1 ! 6.2 I 147 1 9
ZOo Listen to modem re<:k 6.9 I 147 I 13

• Percent MicroVision

HOME FURNISHINGS & IMPROVEMENTS' Penotration Indox Rank

1- Home has a pool or hot tub I 19.2 I 217 I 4

2. Own a C"Uh ccmp.actor , 6.6 I 211 i 6

3. Home has a fireplace wfth gJas:s dOOt':5 35.a I 204 : 7

4. Home nas a fire~lace wnn no gtass dco"3 25.7 I 195 I 6

5. Own a not t1Jb......."..irlpool spa 9.4 I 179 I a
6. Own a built-in gas oven 22.5 I 179

,
2,

7. Own • do1tles dryer (~) 29.1 I 179
,

2- ,
a. Ow'n :II fireplace , 33.1 I ,77 i 7

9. Heme tlaS a programmable thermos2t 38.4 I 177 I 6
10. Horne has a timers for outdoor lights 17.5 I 173 5

Percent MicroVision

POWER UTILITIES Penetration Index Rank

1. Have Oil na!1J1iJ1 gas tlrepl.lilce witn ;Ia.ss: doors 14.9 I 325 i 4

2. Have a natIJr.J,1 gas fireplace 'Nith no glass doorS 8.7 I 24ll , 5

3. Have an electric fJOOI or hot tub 13.2 I 211 I 5

4. Heat pump used as air CJl"lditioner is is+ ye.ars old ! 6.8 i 206 ! 3
5: Have used voluntary time-of~se ratl!S in aJl'T'lnt home I 11.3 i 18(1_ I 4
6. Heater type is heat pump , 13.4 i 178 6
7. Have a gas non<:onve='oo oven wp;lr3te from r.lnge ~op , 6.3

, 171 11,
a. Have a~"ome sec::Jrlty system 25.' , 166 i
9. ReceiVed ash rebates for energy eft. i!ll'l'lianc::es in c:JrTent hotrIe , 10.a , 165 3

10. Have dotJ"les dryer fueled by natu,...j,g2s '32.0 : 153 •
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6 Good Family Life

Segment Concentration by Designated Market Area (DMA)

Po<>etr>ll.. _.

c::=J 0/11...)
C=:J It.a
~ 1I1lt.l93

_t.m
_ 4IIl ... _.

These are typically high income, married couples with children. They live in rural areas and live in o'""ner­
occupied, single family detached units. They have a hig..~ level of education and work: in white-collar
occupations.

Good Family Life adults are more likely than average to be between the ages of 35 and 59 years, and over
10% more likely than average to have children ages 10 to 17. Tneir mecian household income is 67% above
average, ranking them seventh. These adults are the second most likely to be married (24% above average)
and third most likely to live in owner-occupied and single family detached housing. Over 80% of these
households are located in rural areas, which is over three times the oational average. They are found in
particularly high concentrations in the rural parts of New England, the Midwest and the West. Although they
are primarily located in rural areas, their property value is over 50% higher than the national average. They
rank third in having an associate degree and are over 40% more likely than average to have a bachelors or
post graduate degree. They are 16% more likely to have a white-collar job, ranking highest in the technical
support (II th) and executive and managerial (l2th) occupations. They are the fourth most likely to drive
alone to work. and have an above average commute time

This segment is the most likely to own a powerboat and go power boating last year. They read golf
magazint,; and are likely to O"'n cross-country boots or ski equipment.

1999

FOR PUBLIC INSPECTION

55 6 - Good Family Life Segment
.Accumulated Wealth Group

FCC4A000000148

._---------------------------------



Demographic Data

AGE (1999)

INCOME (1999)

- MEAN INDEX RANK

a to 4 Years 7.39 104 17
5 to 9 Years 7.73 106 14

10 10 14 Years 7.76 110 10
15 to 17 Years 4.62 114 9
18 to 20 Years 3.85 92 28
21 Years 1.09 83 38
22 to 24 Years 3.52 ·93 36
25 to 29 Years 6.38 91 43
30 to 34 Years 5.91 83 46
35 to 39 Years 7.98 101 18
40 to 44 Years 9.66 121 3
45 to 49 Years 9.02 127 5
50 to 54 Years 7.40 123 7
55 to 59 Years 5.34 112 10
60 . to 64 Years 3.79 95 33
65 to 69 Years 2.91 80 38
70 to 74 Years 2.29 68 42
75 to 84 Years 2.58 56 42
85 or More Years 0.77 45 44
Average Age 34.94 95 37
Median Age 36.16 100 25

MEAN INDEX RANK

$ a to 15,000 5.44 32 46

$ 15,000 to 25,000 6.04 44 45

$ 25,000 to 35,000 7.08 56 45

$ 35,000 to 50,000 12.82 79 39

$ 50,000 to 75,000 25.58 132 5

5 75,000 to 100,000 19.09 198 4

$100,000 to 150,000 15.12 230 6

5150,000 or More 8.86 194 9

Average Income S 82,460 147 9
Median Income S 68,219 167 7

6 - Good Family Life Segment
Accumulated Wealth Group
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URBANIZATION (1999)

Demographic Data

MEAN INDEX RANK
Urban
Suburtlan
Rural

1.15
16.23
82.62

3
38

333

47
42

5

RACE I ETHNICITY MEAN INDEX RANK

White 9- .. - ·119 1::>, ... :::1

Black 2.52 21 49
Native American 0.35 44 43
Asian 0.98 35 41
Pacmc Islander 0.04 30 43
Other a.ss 17 49
Hispanic 2.23 25 50

EDUCATION MEAN INDEX RANK
.~ Soma High SchOol 11.81 48 39

High School Graduate 28.06 94 29
Some College Attendance 21.59 115 12
Associate Degree 8.28 134 3
Bachelors Degrae 19.87 151 14
Post Graduate Degree 10.39 144 14

OCCUPATIONS

Total White Collar
Total Blue Collar

MEAN

67.33
32.67

INDEX

116
78

RANK

14
37

WORKERS MEAN INDEX RANK

No Workers 5.81 45 47

1 Worker 22.67 81 49

2 Workers 55.06 121 5

3 or More Workers 16.46 123 B
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Demographic Data

OWNER I RENTER

UNITS IN STRUCTURE MEAN INDEX RANK

1 Unit (Attached) 2.99 57 39

1 Unit (Detached) 85.56 145 3

2 Units 1.98 41 43

3 to 9 Units 2.63 27 46

10 to 49 Units 1.56 18 44
50 or More Units 0.19 4 45
Mobile Home 4.40 61 25
Other Type 01 Unit 0.70 64 44

6 -Good Family Life Segment
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1999 Lifestyle D'ata
Lifestyle Profiles with the Highest Market Index

Percent MicroVision
LEISURE & RECREATION Penetration Index Rank

'- Ale at Friendly's in the last 4 weeks 2.5 248 2
2- Ate at Chio:~FiI-A "In the last 4 ~k.s 2.' 239 , 2
3. Ate at Dunkin' donuts in the last 4 weeks : 3.5 238 2

'. C'Nl"I aoss country boots or skis ; 7.8 235 2
5. Ate at Baskin Robbins in the last 4 weeks 2.0 234 ,
5. C\¥n downhill skislboots i 11.0 , 229 3
7. Ate at Applebee"S in the last 4 weekS 3.1 , 226 1
a. ShOpped at Am~ in the last 4. ~ks : 10.2 205 •
9. Ate at Chili's in tne last 4 weeks 1.7 193 6

10. Eat at line dining restauiilnts , 9.4 ! 191 11
11. Went bird watc::t:in; in the last year 9.3 ; 190 3,
12. Eat at Quick service soeealty bagel outlets 1.7 i 189 6
13. Own a stair stepper

, , 6.6 I 186 3
14. Eat at casual bar &. grill restaurant 14.6 i 184 I 6
15. Wel1t snow skiing in tI'1e last year 8.2 i 184 i 9
16. Drive a mini·van I 12.2 163 ! 2
17. Ate at Ouoadc Sleakhouse in !tie las: .4 weeks I 1.' 163 i 6
16. vventpowerboaung last year 11.2 163 ! 1
19. Purchased girls' coats and jackets in lhe last 12 months : 12.0 I 179 : 2
20. Own a power boat , 6.2 176

,
1

Percent MicroVision

COMMUNICATIONS & TECHNOLOGY Penetration Index Rank

,. Primary reason for pager company services is ol.$iness use I 20.2 I 202 i J
2. Have more ltlan one personal PC in household I 20.7 i 194 6

J. PC primarily used for business \olo'Ot1< : 15.2 i 192 7

<. ~eason fO( having primary oMreless phOne is business i 8.' I 186 I 5

5. R.eason for having 2 or more lines is to use witt'! fax mad'line 7.'
,

185 : 6

6. Have a pager thai has national coverage or alphanumeric display ; 10.1 : 161 , 0

7. Use (nt~metlonljneservices 1~5 times:wee)( i 17.0 ! 179 I 6

6. PC primarily used for educaticnlsd'loof ! 15.6 : 175 ! •
9. Secondw;~ phone is cellular I 10.1 17' ! 7

10. A~rage monthly exoenses' tor onJilY"..Jintemet is < 515 i 7.7 i 173 ; 11

Percent MicroVision

FINANCIAL SERVICES Penetration Index Rank

,. Hold equity loans i 22.' ! 209 i 1

2. Have a second mor..gage on the primary residence 12.6 206 2

3. Have a fixed rate first mortgage on the primary n:::sidenc:e ...2 , 167 2

•• Strongly Agree: Mutual fund companies give reliable advice 11.' i 16,5 I 5

5. Ha\l'e invested in three or more mutual fund families 13.9 , 175 9
6. Hold U.S. Savings 8or:.:ts 30.5 171 2
7. Made savings/investments tocaling over 520,000 laSl year 10.5 168 9
8. Wooed wlfinanc;1 planner to set up :'inaneaJ plan 11.7 167 6
9. Receive primary finanoal ad\l'ice from a financial planner 15.2 166 7

10. Ha"'e a SEPfKEOGH accounf 9.2 165 9 .
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1999 Lifestyle Data
.,-" ..
;

Percent MicroVision
MEDIA PREFERENCES Penetration Index Rank

1. Wsten 10 modem rock ; B.O , 110 1
2. R.ead Golf Diges~ Magazine 5.5 166 , 1
3. Wate"! Country LMng Magazine ! 8.8 185' 3

'. Read Martha Stewart Ulling Magazine , 8.3 159 6
5. Waten Suddenly Susan 1 5.1 '53

, 5
6. usten to albUm onentedJprogres.sive rock format ,

".2 I 151 ! 1
7. Read Airline Magazines . '-

, 6.5 , 150 ,3
6. USten to Wall Street Joumal networ1l: : 9.5 , 150 , 1
9. Wate." Spin City 5.3 ! 149 3

10. Read Country Home Mas;azine , 5.B , '145 i 5

". Read Gelf For Women Magazine , 8.5 145 , 9
12. Reat! Papular Med"lanic:s Ma!;3Zine , 6.8 , 144 , 4
'3. Read C3r & Driver Magazine , 5.0 I 144 6
14. Read Money Magazine 5.9 i 143 , 10
15. Usten to NPR (National PUblic Radio) 5.5 ! 143 i 13
lS. Watch Veronica's ClOSet 4.S ! 142 i 4
17. Usten to dassic rock i 11.4 I 141 7
lB. Read PC Ma~ne i 4.5 i 141 I 13
19. Listen ~ all sportS radio format i 13.4 I 139 I 12
20. Re.d Smi'd'\$onian Mag;mne ! 6.1 , 139 ! 13

Percent MicroVision

HOME FURNISHINGS & IMPROVEMENTS Penetration Index Rank

1. Horne has a water purifier attached 10 main water $upplV J 14.7 I 322 I 1

Z. Home has a water softener attad'led tD main water su;:lply I 23.4 I 257 I 1

3. Own a water sottener 19.0 i 242 i 2

•• Home has a fi~plac:e with glass doors I 40.9 , 233 i 5,
5. ~ a de/"lumiditier ! 20.0 ! 209 ; 2

6. Own a riding lawn mower i 20.3 i 204 I 5
1. Home has a dehumll1l'l'1er

, 29.4 I 201
, 2,

8. 0Nn a hot tub/'M"lil'1pOOl spa 10.5 ! 199 I 6

9. Ovm a snowblower 16.1 1 195 I 1

10. Home has a pool rY hot tub 16.8 i 189 8

Percent MicroVision

POWER UTILITIES Penetration Index Rank

1. Have an oillpropane water healer 15.7 I 281 I 1

2. Pnme heating system is oil . 20.6 I 234 i 3

J. Have iii non~tLII'd1 gas firepmce 'tMtr1 glass doors 28.8 J 233 J 3

4. Have an electric pool or hot tub 13.3 I 214
, 4
r

5. Have 2 or more central air conc!ilioners 6.1 , 205 , 6
6. Heat ~ump used as air conditioner is ~S years old 6.2 , 200 4
7. Have a propane, non--a:>nvec:zion steve and o~n c:ombination 1.1 , 197 , 10
a. Have a natul'31 gas lkeplace with glass doors 8.! 193 8
9. Waler heater is ;art of a furnace or bOiler 9.9 184 1

10. Heat pump is used as air COnditlcr:er 11.8 17. •

c.

6 - Good Family Life Segment
Accumulated Wealth Group

FOR PUBLIC INSPECTION

60
1999

~-- _.. ~F~C=C=4:A=O:O:O:O:OO:1:6:3~ _



8 lViovers And Shakers

Segmeflt Concentration by Designated Market Area (DMA)

l'fll_llIdox

c::=:::J 0 (IIoa.)
[=:J It. !IS

~ 1I0t.lllS
~ 200t.:193
_ 4lI8or ..r.

These are typicaJly households containing singles and couples, with t\Vo workers and no children. They live
in the suburbs and some urban areas and have high levels of education and income.

Movers and Shakers are more likely to contain adults 30 years old and above. They rank third in having two
persons in the household (17% above average) and are also more likely than average to have only one
person. Movers and Shakers have a median household income that is 52% above average and rank fourth in
terms of per capita income. About 65% of these households live in the suburbs and another 32% live in
urban areas. They are over twice as likely to have received a bachelors or post graduate degree and rank
third in working in a white-collar occupation. They rank third in working in professional specialty. fif-Ji in
executive and managerial and eighth in sales positions. About one-third of these households are renters, they
pay a rent which is 36% above average and they rank third in living in single unit attached housing. Over
50% have two workers in the household and they typically have one or two vehicles.

Tney are more likely to eat at fme dining restaurants, O\lm a PC for emaiJ and business purposes, and to
obtain investments from a full-service or discount broker.
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Demographic Data

AGE (1999)

INCOME (1999)

MEAN INDEX RANK
~

0 to 4 Years 5.26 74 40
5 to 9 Years 5.72 79 39

10 10 14 Years 5.55 78 40
15 to 17 Years 2.99 74 40
18 to 20 Years 2.85 68 47
21 Years 0.98 75 47
22 to 24 Years 3.23 85 45.
25 to 29 Years 6.88 98 24
30 to 34 Years 7.91 111 13
35 10 39 Years 9.00 114 7
40 to 44 Years a.94 112 10
45 to 49 Years 8.22 116 9
5U to 54 Years 7.25 120 9
55 to 59 Years 5.57 117 7
60 to 64 Years 4.45 112 14
65 to 69 Years 4.05 111 16
70 to 74 Years 3.78 112 16
75 to 64 Years 5.32 115 17
85 or More Years 2.04 119 16
Average Age 40.00 109 10
Median Age 40.54 .. 112 10

MEAN INDEX RANK'

5 o to 15,000 7.43 43 41

5 15,000 to 25,000 7.81 57 41
5 25,000 to 35,000 9.14 73 41

5 35,000 to 50,000 14.71 91 34

S 50,000 to 75,000 22.52 116 11

5 75,000 to 100,000 14.64 154 10

. 5100,000 to 150,000 12.57 191 8

5150,000 or More 10.98 240 7

Average Income 5 82,864 148 7

Median Income S 62,108 152 10

c
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URBANIZATION (1999)

Demographic Data

MEAN INDEX RANK

Urban
Suburban
Rural

32.43
64.16

3.41

98
152

14

22
9

35

RACE I ETHNICITY MEAN INDEX RANK

White 90.98 113 16
Black 423 35 37
Native ArneriC2n 0.30 38 45
Asian 3.32 120 17
Pacific Islander '0.06 38 38
Other 1.12 28 42
Hispanic 3.81 42 40

EDUCATION MEAN INDEX RANK

,'~ Some High School '. 7.67 31 47
High Sc:,ool Graduate 17.05 57 45
Some College Attendance 20.04 107 22
Associate Degree 6.30 102 20
Bachelors Degree 29.03 221 4
Post Graduate Degree 19.91 276 6

OCCUPATIONS

Talal While Collar
Total Blue Collar

MEAN

81.60
i8.40

INDEX

140
44

RANK

3
48

WORKERS MEAN INDEX RANK

No Workers 10.17 78 35

1 Worker 25.87 92 40

2 Workers 52.47 115 9

3 or More Workers 11.49 8S 30
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Demographic Data

OWNER I RENTER

Owner Occupied
Renter Occupied
Median Rent Paid

MEAN

64.19
35.81

S 510

INDEX

100
100
136

RANK

28
23

8

UNITS IN STRUCTURE

1 Unit (Attached)
1 Unit (Detached)
2 Units
3 to 9 Units
'0 to 49 Units
50 or More Units
Mobile Home
Other Ty?e of Unit

8 - Movers And Shakers Segment
Mainstream Singles Group
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MEAN INDEX RANK

10.75 204 3

53.49 91 33
4.97 103 18

13.41 139 18
12.49 146 13

3.20 75 18
0.60 a .-

~

1.08 98 32
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1999 Lifestyle Data
Lifestyle ProfJ.1es with the Highest Market Index

Percent MicroVision
LEISURE &. RECREATION Penetration Index Rar,k

T. Eat at quick service specialty bagel outlets , 3.0 I 336 3
2. Eat at Asian restaurants 9.2 226 3
3. Ate at Boston Maf1o::el in trle last 4 weekS 4.0 , 216 5
4. Eo;: at Quick service coffee house res:3urants , 2.4 212 ,

8
5. :at at casual Asian restaur.ants I 9.1 212 5
6. ::at at tine dining restaurants ,

'0.2 206 : 8
7. Spent S100 or more on dry de3ning in l2St 6 mon:h.s 12.9 204 6
8. Ate at Papa John's in ttle last 4 ~ks , 2.4 204 ! 3
9. Shopped at Nordstrom in the past 4 ~ks , 7.6 , 203 ! 8

10. Ate at T,G.I. Fridays in ti1e last 4 ~ks , 1.2 ; 200 : 4
11. Ate at Carl's Jr. in me last 4 'N'e'eks : 2.6 200 : 8
'2. Use-d a professional ceaning sel"'lice in las: 12 months 7.0 '98

,
5;

13. Ate at Chili's in the last" weeks 1.8 , 198 i 4
14. .::llayed tennis in the past year ; 6.9 I 194 ! 7
15. snopped at Neiman MaroJsl5aks F~ AYe. in ltIe pas: 4. 'Heeks 4.4 ,

19:3 , 9
16. Ate at ChiCk-FiI~A in the last 4 weeiG i 1.9 I 193 I 4
'7. Eat at casual bar & grill restauran! 15.3 I 192 I 4
18. Tli3:veled to foreign CXXJntry for 15 or more ni;l'Its in last 3 years 9.4

,
192 , 7,

19. E.at at qui de. servioe bakerylbagel shops 6.9 I 190 : 5
20. ::at at casual Mexican restaurants i 10.7 I 189 I 5

Percent MicroVision

COMMUNICATIONS & TECHNOLOGY Penetration Index Rank

,. AV81Clge monthly expenses for onlineiintemet is < S15 ! 8.8 I 199 I 5
2. PC primarily used for bUsiness \oItOl'lC ; 14.8 187 I 8
3. Spend less than 10 l'lourlVweeK tel~muang , 8.8

,
18.5 I 9

4. PC primarily used for email I 8.6 i 172 I 6
5. PC primarily used for other purpo:s.e.s ! 6.2 I 171 I 5
6. Use intemeuonline services 1-5 time:stweek I 15.6 I 163 10
7. Have voice mail 'Nitil wireless phone , 6.8 I 157 i 11

8. Have more than one personal ~C in t'":ousehofd i 16.6 i 156 ! '0
9. Use internet/online seNices 11 or I'T'IOf9 timesIWeek' - i 10.5

,
153 I 10I

10. Primary wireless phone ;s analog , 13.6 ; 153 ! 7

Percent MicroVision

FINANCIAL SERVICES Penetration Index Rank

Made savingslinvestrnents totaling~ $20.000 last year 14.0 I 225
,

51. ; ,
2. HokS an American Express Green. Gold. or Platinum credit card I 21.9 ! 205 5

3. Use aedit can::l(s) more ltlan ,0 times per month ) 38.6 i 205 ; 7

4. Strongly Agree: Brokerage firms g~ reliabl~ advice 12.7 i 201 ; 2
5. Use discounl brokerage serviCoe$ ! 14.8

, 197 9,
5. Have total investable assets >S200k 1~.4 193 10
7. Use full service brok;erage services 32.9 182 6
8. Have invested in three or more mut',J3( fund families 14.2 179 , 8
9. haye iii SE?IKEOGH ac.:ount 9.7 175 , 7

10. Have a money mat$(et de~it ac:::ount .. 13.7 172 6
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1999 Lifestyle Data
r-.,.,

Percent MicroVision
MEDIA PREFERENCES Penetration - Index Rank
,. usten to NPR (National Public Radio) 102 258 5
2. Read Air1lne Magazines 10.1 232 6
3. Read Worth Magazine 6.• 230 6
4. Read Smithsonian Ma;azIne 9.• 215 5
5. Read Golf Digest ~saztne 6.7 200 3
6. Read GOlf For Women Magazine 11.1 189 5
7. Re.ad Martha Stewart Uvlno Ma;azine 7.• 1sa 3
6. Read Travel Magazines 13.7· 187 5
9. Usten to dassical radio format 5.7- , 185 ; 7

10. Read George Magazine 8.2 181 i 8
11. Read PC Ma~ne : 5.8 179 8
12. WatCh Tennis : 6.5 : 174 i 6
13. Re.ad EpiOJrean Mac;azInes 9.3 : 174 7
14, Read Money Magazine 82 ! 171 , 5
15. Read Women's Fashion Macazines ; 10.1 , 158 ; 9
16. Read This Old House Magazine , 7.7 I 157

,
6,

1i. Read Vogue Magufne , 7.1 i 166 i 9
18. Read ~C World , •.8 , 166 I 6
19. Read SusinessJFinance Ma~nes i 33.7 , 163 I 5
20. Read Newsweek Maga.z;ne ! 17.1 I 160 , 8

Percent MicroVisicn

HOME FURNISHINGS & IMPROVEMENTS Penetration Index Rank

1. Home hal a fireplace with no l"'Ilass doors
,

25.5 ! 201 I •I

2. Own a espresso/cappuccino maker i 11.0 , 189 ! 5
3. Own a lrclSh cemp.a~~r ! 7.3 I 178 ! 7

•• 0I'¥Tl a pasta macnine ; 6.8 i 172 ; 10
5. Own a electric c::offee l;rinders I 23.3 ; 160 i 6
6. Home has a timers tor indoor fighb . I 27.0 I 155 I 7
7. Home has 3 fireplace witl'l glass dc::ors I 25.9 I 153 I 11

8. 0Ml a l'Iot tublwhirlpool spa
,

7.9 I 161 I 9i

9. Own i gareage disposer
,

36.5 I 150 I 8i

'0. ~ a lireplace 26.7 ! 143 i 10

Percent MicroVision

POWER UTILITIES Penetration Index Rank

1. Pay gas bill .,.,;tr! automatic pavment meC'lod I 13.3 ; 249 I 1

2. Ha...e a nalural OIls fireplace wl1n no glassd~ 6.9 197 I 9

3. Pay eledlic bill 'Nitti iiutomallc: payment ! 14.0 , 193 ! 5

4. Heat pump used as air conditioner i$ 6+ yearS old , 5.7 175 I 5I ,
5. Have a natural gas l'ireptace with glU5 dan 7.9 , 172 ; 11
6. Have an elecaic grill 6.7 ; 162 6
7. Have a home seOJrlty system :z:z.5 1.43 '0
S· Have a non-natural gas tirel:llQee -Mth ;101.5$ door, 17.6 142 , 12
9. Heater lyt)e i$ neat pump to.4 138 10

'0. Hav! used volunlary tim~-use "Ues in OJrrent home 8.5 135' 9 i.

('
'. -
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10 Home Sweet Home

Segment concentration by Designated Market Area (DMA)
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. These households are typically mamed couples with one or no childr.:! at home. They have an above
average household income, Q1,;l,.U their home and are primarily concentrated in the suburbs.

Adults in the Home Sweet Home segment are more likely tha." average to be 40 years of age or older.
Children are present in about 37% of these households, which is slightly bigher than the national average.
They rank in the top 15 in both median household and per capita income, and rank ninth in the percentage
that receive retirement income. These bouseholds are more likely than average to contain two to four people.
They are 56% more likely than average to live in the suburbs, ranking t11em eighth. They bave an above
average likelihood of having a coUege or graduate degree and they are 18% more likely than average to have
a white-coUar o""upation. In particular, they are over 20% more likely than average to work in e"ecutive
and managerial, and professional specialty positions. Almost 80% own their homes and their property value
is about one-third higher than the national average. They typically have ~"o or more vehicles and workers in
the household, drive alone to work and have an about average commute time ofjust under 22 minutes.

This segment is more likely to have a second mortgage or home equity loan and are actively saving for
retirement. They eat at fine dining or casual restaurants, shop at up-scale department stores, and listen {Q all
sports and news radio.
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Demographic Data
(""..

AGE (1999)

INCOME (1999)

- MEAN INDEX RANK

0 to 4 Years 6.37 90 32
5 to 9 Years 6.64 91 32

10 to 14 Years 6.63 94 33
15 to 17 Years 3.91 97 29
18 to 20 Years 3.54 85 38
21 Years 1.10 85 - 34
22 to 24 Years 3.49 92 38

29 Years -25 to 6.62 94 34
30 to 34 Years 6.66 94 32
35 to 39 Years 7.79 98 24
40 to 44 Years 8.42 106 14
45 to 49 Years 7.91 111 13
50 to 54 Years 7,01 116 10
55 to 59 Years 5.57 117 6
60 to 64 Years " -- 115 8.. ::i0

65 10 69 Years 4.05 111 15
70 to 74 Years 3.63 108 18
75 Jo 64 Years 4.59 100 28
85 or More Years 1.50 88 33
Average Age 38.10 104 17
Median Age 38.58 107 15

MEAN INDEX RANK

5 0 to 15,000 7.20 42 42

5 15,000 to 25,000 8.38 61 39

5 25,000 to 35,000 9.76 78 38

5 35,000 to 50,000 16.09 99 26

S 50,000 to 75,000 25.32 136 3

S 75,000 to 100,000 15.88 165 8

5100,000 to 150,000 10.BB 166 11

5150,000 or More 5.4B 120 13

Average Income 5 69,B25 124 12

Median Income 5 5B,142 142 11

c
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URBANIZATION (1999)

Demographic Data

MEAN INDEX RANK

Urban
Suburban
Rural

30.20
65.88

3.92

91
156
16

23
8

32

RACE I ETHNICITY MEAN INDEX RANK

White 92.11 115 11
Black 3.57 30 39
Native American 0.38 49 39
Asian 2.45 88 22
PacifiC Islander 0.07 48 33
Other 1.42 36 39
Hispanic 4.66 52 34

EDUCATION MEAN INDEX RANK

Some High School 13.91 56 3"5
High School Graduate 29.37 98 25
Some College Attendance 22.19 118 7
Associate Degree 7.72 125 8
Bachelors Degree 17.72 135 16
Post Graduate Degree 9.09 126 16

OCCUPATIONS

Total White Collar
Total Blue Collar

MEAN

S8.S1
31.39

INDEX

118
75

RANK

12
39

WORKERS MEAN INDEX RANK

No Workers 9.75 75 37

1 Worker 24.58 88 44

2 Workers 49.20 108 19

3 or More Workers 16.47 123 7

1999·
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OWNER I RENTER

Demographic D;

M

PROPERTY VALUE
(1999)

Owner Occupied
Renter Occupied
Median Rent Paid 5

PERSONS IN UNIT

UNITS IN STRUCTURE

S a to 50,000
5 so,OOO to 100,000
5100,000 to 150,000
5150,000 to 200,000
5200,000 to 300,000
5300,000 to 400,000
$400,000 to 500,000
5500,000 or More
Median Property Value 5 13

1 Person
2 Persons
3 to 4 Persons
5 to 6 Persons
7 or More Persons

t::A;::v.:::er:;:a::!.ge:..:.:Ho;:;u:.:s:;;e:.;:ho::;ld::.:::S::;iZ~:. ,..;:

1 Unit (Attached)
1 Unit (Detached)
2 Units
3 to 9 Units
10 to 49 Units
50 or More Units
Mobile Home
Other Type of Unit

c
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1999 Lifestyle Data
Lifestyle Promes with the Highest Market Index

Percent MicroVision
LEISURE & RECREATION Penetration Indpx Rank,. Ale Oil Friendly's in ttle last 4 weeks 2.3 219 3

2. Ate at Dunkin' donuts in ttle last 4 weeks 3.1 203 4
3. Ale at T.G./. Fridays in the last 4~!(s 1.0 173 9
4. ::.. t at Quick seMce donut restau~n:.s 4.8 , 168 3
5. :21 at family style caffee shops 5.4 160 9
5. St10pped at Lord & Taylor in the past 4 ~ks 4.0

,
154

,
11

7 Ate at lt1e Olive Garden in the last 4. \Iw'l!!'eks , 2.6 151 , 6
8. Shopped at Home Depot in last 4 weeKs 29.1 147 9
9. o,....n a stair stepper , 5.4 , 146 8

10. :at at c:asual Italian restaurants 6.8
,

146 13,
11. Shopped at Macy's in the last 4 weeks 11.9 I 145 14
12. Eat at casual Oar & grill restaurant ,

" .5
, 145 , 12

13, Ate at Jack In The Box in me last 4 ~:<.s 2.0 ! 144 10

" Have a Mobil credit card 6.8 143 10
15. Used professional carpet deaning service in !2st 12 mor:lhs , 11.9 ; 143 10
16. Eat at flne dining restauldnts 7.0 , 143 16
17. Ale at Boston Maricet in the last 4 ~k.s 2.7 I 143 14
18. 0,.", or lea~ a station wagon , 7.9 I 143 7

". Purd1a5e fult service ;.asonne 13,2 ! 142 6
20. 0wT'I gOlf dubs 17.5 I 142 \ 9

Percent MicroYision

COMMUNICATIONS & TECHNOLOGY Penetration Index Rank

1. Average monthly expenses for online!intemet is < S15 6.5 I 147 I 15
2. Reason for ha'ting 2 or more lines is to use ,.,.,;~., PC mooem , 13.B

,
146 ; '0,

3. ?rimary IYireless phone is analog '2.7 ; 143 11

4. Reason for ha"';ng primary wireless phone i.$ bu.sin~ 6.3 ! 139 i 10
5. Second Yrireless phone is cellular 8.0

,
138

,
10, ,

6. Average monthly expenses for wiretess services are <.$20 7.5 i 137 , . 8

7. PC primarity used fO( surlinc int~tor wor'.d "";de we!:! , 4.7 I 136 , 12

B. Use intemet/online ser"'lices 11 or more tirno--~k i 9.3 I 135 ! '3
9. Reasen for haYing primary lNireleu phone is safety I 20.2 I 135 ; 7

10. PC primarily used fOf' otrler purposes ! 4.9 I 134 , 10

Percent MicroVision

FINANCIAL SERVICES Penetration Index Rank

,. Hold eQuity loans i 17.9 167 6

2. Have a second mongage OC'\ the prir:-,a..'Y residence , 9.8 , 160 5

3. Have an auto lease : 11.0 , 151 10

4. Hold an AT&T Universal Card 19.0 149 '0
5. Haye a ~ed f3te fi~t mortgage on ~e primary residence 34.6

, 147 8
6. Hav~ a mutu21 fund ""';tl'l a load fee 10.4 , 146 '2
7. Invest i., an annuity for retirement savin;s 10.6 , 143 10
6. Strongly Agree: Mutual fund c:::lmpanie.s ;ive reliabl! advice 8.7 , 141 , 12
9. Own stodt \sods 23.8 141 13

10. Use on·Jine sel"Vice for researc."'I anC: to otnairl ~nandal info 31.3 140 '2 .
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1999 Lifestyle Data
./;'

Percent MicroVision
MEDIA PREFERENCES Penetration Index Rank

L Listen to all sportS radio format ,
14.1 147 10,

2. Usten to all news radio fotTnat , 10.3 143 17
3. Watched Ihe US Open Gott Championships 13.4 '43 9
4. Usten to d8S$ical radto format 4.4 141 14
5. Read Martha Stewart Uving Magazine , 5.6 141 '0
5. Watctl Kennedy Center Honors ; 6.7 140 11
7. Read COnsumer Re~rts 13.0 ,

'38 10
8. Usten to Wall Street Joumal networ1< 8.8 138 9
9. Read Golf Digest Magazine , 4.S 137 13

10. ustln to modem rtlCk 6.3 , 135 17
11. Read PC World 3.9 I 135 IS
12. Read Golf Fat Warnen Mapazine 7.9 134 12
13. Usten to jazz. fOrT'nat ; 8.0 '34 . 19
14. Watch Spin City 5.6 133 7
15. Wsten to golden oldies r.iIIdio format '9.0

, ,33 " 9, ,
15. IUad MOllOy Magazine I 6.4 I ,33 '2
'7. Read WOf':'I Magatine 3.6 I 132 , 14
'8. Watd"1.ed CNBC last week I 14.5 1 131 '3
'9. Read Airline Mac81ines I 5.7 I 131 i 15
20. Watch O~W Carey Shew : 11.4 I 130 •

Percent "MicroVision

HOME FURNISHINGS & IMPROVEMENTS Penetration Index Rank

,. Home has l!I fire~ac:e with glas.:s doors I 2a5 I 162 , '0
2. HO/'i')e has. iii dehumidifler i 23.7 ; 162 5

3. Own a dehumidifier : 15.1 ! 158 , 7
4. OHna~ower 1 12.4 I 151 i 10

5. Home has iii ti'm.rs for indCXlr Iigh1S 26.0 ! 150 ! 9

6. Home has 3~ or hOt tub
, 13.3 I 150 I 10

7. Own a ftre~;ce i V.8 I 149 9

5. Own a pasta machine
, 5.0 I 148 , 14

9. Home has a c::atbon monoxic:e de\eeO(' i 28.' ! 146 ! ,
10. ~ CI dottles dryer (gas)

, 23.5 I 144 I 9

Percent MicroVision

POWER UTILITIES Penetration Index Rank

,. Have a notWra lllral gas ftreplilC!! with glass doors i 20.4 i 165 ! 6

2. WI c:onQC.td ;35 lXNnpany to report a :serviee disnJptioo : 5.3 I 164 I 5

3. Have a natural gas go11 11.3 1 160 6

'. pay gas bill wilJ'\ automatic payment metl'tod I B.3 i ,55 11

5. Have an eXl::!nded service conlnct from utlli~ r:ompany 7.1 i 154 , 7
6. Recei'led c:asl't rebates to buy energy eft, appL in current home 10.0 ; 152 5'
7. Have an elect'ie pOOl Of hot tub 9.4 '5'

, 9
6. Ha'l. a na:.ul'ilt gas lire;'Jlac:e with glass doors 6.8 : 149 12
9. Have doG'ie.s dryer fueled by natur;! gas 2&.; ; 146 5

'0. Have particil's ted in home ene'9Y audits in cul1'ent !'lome 16.3 143 5

c
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12 A Good Step Forward

Segment Concentration by Designated Market Area (DMA)
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These are typically 22 to 44 year aIds living in non-family households with one or two people. TheY"'e
concentrated in urban areas, are renters, have above average household income, and high per capita income.

This segment contains a very large share of adults with an average age of 41. Another 9% are over the 2;ge of
75, which is also well above average. Over 40% are non-family bouseholds (ranking them fourth), and only
13% of these households have children, well below the national average. Over 48% of these Me single
petson households (98% above average) and another 35% have two occupants. Although the median
household income of this segment is just above the national average, they rank eighth in per capira income
(51% above average). They are 85% more likely than average to live in urban areas, and less than one
percent live in rural areas. About two-thirds of these are renter-occupied households (well above average),
and they rank ninth in amount of rent paid. They are over twice has likely to have a bacbelors or graduate
degree, and almost 80% have white-collar occupations (ranking them sixth in this category). They rank in
the top five in living in structures with between 10 to 49 units and SO or more units. Over. half of these
households contain two workers, and they rank frrst in having one vehicle in the household.

A Good Step Forward is the most likely to have renters insurance and the second most likely to have changed
their residence or relocated last year. Tney are also likely to eat at casual dining restaurants, shop at upscale
department stores, and read women's magazines.
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Demographic Data

AGE (1999)

INCOME (1999)

MEAN INDEX RANK

a to 4 Years 379 54 45
5 to 9 Years 4.22 58 43

10. to 14 Years 3.60 51 45
15 to 17 Years 1.57 39 47
18 to 20 Years 1.97 47 49
21 Years 0.92 71 48
22 to 24 Years 4.18 110 11
25 to 29 Years 9.97 . 142 3
30 to 34 Years 10.77 151 2
35 to 39 Years 11.29 142 3
40 to 44 Years 9.29 117 7
45 to 49 Years 7.14- 101 16
50 to 54 Years 5.81 96 25
55 to 59 Years 4.47 94 33
60 to 64 Years 3.81 96 31
65 to . 69 Years 3.80 104 19
70 to 74 Years 3.90 116 14
75 to 84 Years 6.56 142 8
85 or More Years 2.95 172 6
Average Age 41.57 114 7
Median Age 40.77 113 8

MEAN INDEX RANK

S 0 to 15.000 ·13.44 78 33

S 15,000 to 25,000 13.25 96 36.
S 25,000 to 35,000 14.27 114 21

S 35.000 to 50,000 18.93 117 6

S SO,OOO to 75,000 19.59 101 18

S 75,000 10 100,000 9.24 96 18

S100,000 to 150,000 6.11 93 15

5150,000 or More 5.16 113 14

Average Income S 57,543 102 15

Median Income S 42,157 103 17

12 - A Good Step Forward Segment
Mainstream Singles Group
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Demographic Data

URBANIZATION (1999) I

Urb2n

Suburban
Rura'

MEAN

60.98
38.22

0.80

INDEX

185
91

3

RANK

10
29
44

RACE I ETHNICITY MEAN INDEX RANK

White 86.76 108 25
Black 6.44 53 25
Native Arnerican 0.36 46 42
Asian 4.12 148 15
Pacific Islander .0.11 78 21
Other 2.21 56 27
Hispanic 6.61 74 24

EDUCATION MEA.'l INDEX RANK

.-... Some High School 10.68 43 "-4

High School Graduate 19.64 65 41
Some College Attendance 21.91 117 11
Associate Degree 6.65 108 15
Bachelors Degree 26.23 200 7
Pas~ Graduate Degree 14.89 206 11

OCCUPATIONS

Total White Collar
Total Blue Collar

MEAN

78.34
21.66

INDEX

135
52

RANK

6
45

WORKERS MEAN INDEX RANK

No Workers 13.26 102 27

1 Worker 26.98 96 36

2 Workers 52.28 115 11
3 or More Workers 7.48 56 44
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OWNER I RENTER

Demographic Data

MEAN INDEX RANK

Owner Occupied

Renter Occupied
Median Rent Paid

30.28
69.72

S 498

47
195
133

42
9
9

PROPERTY VALUE
(1999)

MEAN INDEX RANK

S a ta 50.000 1.70 11 41
S 50,000' ta 100,000 16.94 52 39
S100,000 ta 150,000 ·23.68 110 17
S150,000 to 200,000 16.07 137 12
S200, 000 to 300,000 16.49 174 11
S300,000 to 400,000 9.65 237 6
S400,000 ta 500,000 5.39 282 6
S500,000 ar More 8.08 301 7
Me<iian Prooerty Value S 173.895 164 10

PERSONS IN UNIT

1 Person
2 Persons
3 to 4 Persons
5 ta 6 Petsans
7 ar More Persons
Average Hausehald Size

MEAN

48.59
34.86
14.24

2.04
0.27
1.79

.INDEX

198
109

44
22
16
68

RANK

4
11
47
4T

49
47

UNITS IN STRUCTURE

1 Unit (Attached)
1 Unit (Detached)
2 Units

3 to 9 Units
10 to 49 Units
50 or More Units
Mobile Home
Other Type of Unit

12 • A Good Step Forward Segment
Mainstream Singles Group

MEAN INDEX RANK

5.55 lOS 22

13.60 23 45

2.66 59 35

18,81 195 9

33.96 396 1

23.26 542 5

0.55 8 45

1.38 126 14
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1999 Lifestyle Data
Lifestyle ProfIles with the Highest Market Index

Percent MicroVision
LEISURE & RECREATION Penetrati('ln Index Rank
,. Shcpped at Neiman M;HOJs/Saks ~ifth Ave. in ttle pas~ .4 weeks 6.0 267 5
2. Eat af quid< service coffee house rL!.Staurants 2.4 213 7
3. Eat 011 casual Asian restaurants 6.9 206 7

" Eat at r::uick service deli restaurants 7.9 204 5
5 :'at af fine dining res~urants 10.0 204 9
6. Ale at Chili's in t.....e lasl " weeks 1.8 200 3
7. ::31 at Quick service s~dallybagel ou:lets 1.8 200 7
8. :'at at casual Mexican restaurants . 11.3 199 <
9. S::ercsa 2 times per ""'E!'ek at a ~tness dub 16.7 , 199 3

10. Eat at C4isuaf Italian res:3ul"3nts 9.t 19-1 <
11. 'Cat at mk!sc:ale Italian restaurants 5.2 ; 193 <
12. Ate at T.G.!. Fridays in the last 4 weeks 1.1 , 191 6
13. ShoPped at The Wmiled in the past .d, Wo!'eKs 5.4 ; 187 i 8
14. Shop~ at Noo1strom in '1le past 4. weeks 6.9 ; 164 9
15. Shopped .t The Gap in :ne last 4. 'Aftks 11.7 , 183 : 9
16. Eat at casual bar & grill rest3ul'3nt 14.6 , 183 i 7
17. Snopped at Lord & Taylor in the past.:. weeks : <.8 , 182 i 9
18. Ate at Boston Manc.et in the last <£ ~ks ; 3.3 ! 180 7
19. Ate at Outback Steakhouse in the last 4 ~ks ; 1.< , 176

,
9,

20. Attended movies 2~3 times per monltl , 12.3 174 ; <

Percent MicroVision

COMMUNICATIONS & TECHNOLOGY Penetration Index Rank

1- SWitched onlinefintemet service "roviaer at leas~ once last year i 6.1 i 1n ,
10,

2. Have voice mail 'HiJ:h wireless phon~ 7.2 I 165 : 9

3. PC primarily used for email 8.2 I 164 l 7

4. Have call waiting with wireless phooe 12.9 I 180 i 3

5. PC primarily used for busine:s.s W'O(i( 12.5 I 158 ,. 13

6. i"f.ve voice mail for regutar wire Phone ., 16.5
,

157 I 6,
7. Spend less than 10 hours/Y.oeek teleeommuti'ng 7.4 I 155 i 12

8. Primary reason for pager c:cmpany ser.ices is ":lusiness use ! 15.4 I 154 ; 7

9. PC primarily used for other ~utpases . 5.4 ! 180 , 5

10. Switched kmg distance company due to c:omoelitor's promotion ; 13.9 j 14a I 5

Percent MicroVisionI
FINANCIAL SERVICES Penetration Index Rank

,. Have renter insurance i 31.6
,

329 I 1,
2. Use disoount ~rokef3ge s.eMces 16.1 i 214 I 8

3. Made sa...nngsJinvestments totaling o~r 520,000 lasl year
, 11.5 I H14 , 8

<. Use aedit t::ard(s) more itlan 10 limes;;>er mon:""'! 34.6 : 16< ; 9

5. Changed residence or relocated last year 22.9 , 16< , 2

5. Hold an American Express Green. Gold. 0( Platinum credit card 16.0
, 159 , 10: ,

7 Have invesled in lhree 0( more mutual fund families 13.3 168 10,
8. Use on-line service for researd'l anc: ~ otllain financial info 37.3 167 7
9. Have aCOdental death S. dismemberment insura:nce 14.3 156 3

10 Have a mutual ,'und \Wit."'l no load f~ 32.3 ; 163 6
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1999 Lifestyle Data
'"

Percent MicroVision
MEDIA PREFERENCES Penetration Index Rank
,. Read Women's Fashion Magaz:ne$ 12.1 200 , 5
2. Read Vogue Mac;azine 8.' 197 6
3. Usten to jazz: format , 11.8 ; 197 ,;

'. React George Magazine i 8.8 194 7
5. Read Worth Magazine 5.3 191 9
6. Listen to NPR (National Public Radio) ; 7.2 ; 187 . 11
7. Read Cosmopolitan Magazine , 14.2 186 I 5
8. usten to modem rock • 8.7 185 ! 5
9. Read Roding Stone Magazine ! 7.4" 183 , 9

10. Read Airfine MaQaZine.s ; 7.9 I .182 ! 9
11. Read Glamour Magazine ; 10.3 ; '8' i 6
12. Read TlOIvel Magazines . 12.7 i 17' ! 6
13. Read PC Magu;ne i 5.'

, 160 , 11
1•. Read Epic.:rean Magazine$

,
8.8 I 165 ; 8

'5. Usten to das.sical r'2dlo fermat 5.1 ! 163 11
16. Listen to album orientet:lprog~roek ior.":'Iat 15.4 i 163 •
17. Re:ad Newswttek Ma93Zine I 17.0' I 159 9
18. RUd US News &; Wor1C1 Report i 8.9 , 155 i '0
'9. R.ead Computer Magazines ! 13.3 , 154 : 10
20. Read PC World I 4.5 I '53

. 9

Percent MicroVisionI
HOME FURNISHINGS & IMPROVEMENTS Penetration Index Rank

,. Home has a fireplace witl"o no glass doors I 19.7 ! 150 i 11
2. Own a espre.ssolca~puc::::ino maker .. I 8.0 i 137 ; 13
3. Own a trcl$h a;.mpacmr 5.5 , 134 ! 11
4. Heme has a dishwasher 70.7 i 126 i ,.
5. Home has a water purifierl'l\lter I 19.7 i 123

, 15
6. 0,.." a elec=;c steam c::IOker

, 10.8 j '22 I 13,
7. Own a Qarbage d~poser I 29.1 , 120 i 16,
8. Home has a 'Nater ~uri1ier attaC'le: ll:;I a faucet I 9.3 I 120 ; 12

9. Home has a timers forindOQr Itgl":ts ! 20.' I , 18 !
,.

10. 0Hn a eleetric coffee grinder3 : 17.0 I 117 , '6

Percent MicroVision

POWER UTILITIES Penetration Index Rank

1. Don't know type of water heater i 29.5 i 281 i 7

2. Oon't know hea1ar type ! 15.6 I 221 I 6

3. Electric bill aV8f3,aes less than S40 I 35.3 i 183 i 7

'. Gas bill ave1'3g~ S25 or less I 26.2
,

17' I 7
;

i 174
, 105. Have a natural gas fireplace with no glass C0Ct3 6.1 I i

6. Water heater is pal1 of a furnace Of ~ler 9.2 i 171 I B
7. La.st contacted eleoic c:cmpany to d"tang.e or add a service 11.0 17' 5
8. Prime heating system fuel is eJee:icty 37.5 160 7
9. Wouhi like to read own meter online over PC 18.1 139 6

'0. 00 not use elec~c services ·4.2 135 17

f

12'· A Good Step Forward Segment

Mainstream Singles Group
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13 Successful Singles

Segment Concentration by Designated Market Area (DMA)

P.,,'rom.a _.
c:::J '<-01
c:::J .t.u
~ 1101ol~

~ %tCI1.m_ 410.,_•

These are renter·occupied. non-family households, usually containing one person and sometimes two,
located in urban areas. They have very high income and education levels, and white collar occupations.

Adults in this segment are typically between the ages of 25 and 64, and this segment ranks first in people
between the ages of 35 and 44 years. They are over three times as likely to be non-family househoids and
they are the second least likely to have children. They are Over twice as likely to have one person in the
household and they have the second smallest average household size. 1:1is segroeor has a median household
income 66% above average, and ranks fIrst in per capita income (over 3.2 times the oational average). These
households are fOW1d in the highest concentrations around New York, Washington D.C. and Chicago. Over
32% have a bachelor's degree and another 31% have a graduate degree (ranking them fIrst in both
categories). They rank second in. the executive and managerial, and fIrst in the professional specialty
occupations. They are over twice as likely to live in renter-occupied housing, and they rank tlrst in living in
snuctures with 50 or more Wlirs. Over 50% take public transportation to work and another 21 % walk
(ranking them second and fourth, respectively). They are the least likely segment to work in blue-collar
occupations, car pool to work, and live in mobile homes.

This segment ranks first for ealing at quick service or fine dining restaurants. They also are more likely to
use such financial services as a discount broker, owning as American Express c~d and primarily bank by
ATM. -.
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Demographic Data

AGE (1999)

INCOME (1999)

MEAN INDEX RANK

a to 4 Years 2.88 41 49
5 to 9 Years 3.50 48 48

10 to 14 Years 2.91 41 48
15 to 17 Years 1.15 28 49
18 to 20 Years 1.31 31 50
21 Years 0.44 34 50
22 to 24 Years 3.00 79 ~ 49
25 to 29 Years 9.10 129 4
30 to 34 Years 10.55 148 3
35 to 39 Years 11.83 149 1
40 to 44 Years 11.23 141 1
45 to 49 Years 9.46 133 3
50 to 54 Years 782 129 2
55 to 59 Years 5.83 122 5
eo to 64 Years 4.51 113 10
65 to 69 Years 3.80 104 18
70 to 74 Years 3.37 100 23
75 to 54 Years 5.07 110 18
85 or More Years 2.24 130 13
Average Age 42.70 117 6
Medi2n Age 41.85 116 6

MEAN INDEX RANK

S 0 to 15,000 9.82 57 38

5 15,000 to 25,000 6.98 51 44

5 25,000 to 35,000 7.64 61 44

S 35,000 to 50,000 12.28 76 40

S 50,000 to 75,000 18.38 95 22

5 75,000 to 100,000 12.76 132 12

5100,000 to 150,000 11.68 178 10

5150,000 or More 20,47 448 3

Average Income
,.. 5 107,582 191 3

Median Income 5 68,071 156 8

13· Successful Singles Segment
Sustaining Singles Group
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URBANIZATION (1999)

Demographic Data

MEAN INDEX RANK
.Urban
Suburban
Rur21

99.28
0.72
0.00

301
2
o

.,
50
50

RACE I ETHNICITY MEAN INDEX RANK

White 85.73 .107 28
Black 6.36 53 25
Native American 0.20 26 49
Asian 5.27 190 10
P2cific Isl2nder 0.05 35 40
Other 2.39 SO 25
His;J2nic 7.80 87 17

EDUCATION MEAN INDEX RANK

Some High School 7.83 32 ,,-.0
High SCllOOI Graduate 11.17 37 50
Some College Attendance i~.20 76 44
.Associate Degree 3.55 6"- 46
Bachelors Degree 32.43 247 1
Post Graduate Degree 30.42 421 1

OCCUPATIONS

Total White Collar
TOt2! Blue Collar

MEAN

88.74
11.25

INDEX

153
27

RANK

1
50

WORKERS MEAN INDEX RANK

No Workers 8.35 6"- 41

1 Worker 2S:S1 95 38

2 Workers 59.31 130 1

3 or More Workers 5.73 43 49

1999
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OWNER I RENTER

PROPERTY VALUE
(1999)

Demographic Data

MEAN INDEX RANK

Owner Occupied 26.98 4:': 44
Renter Occupied 73.03 204 7
Median Rent Paid S 631 169 4

MEAN INDEX RANK

S 0 to 50.000 .0.72 5 46
S 50.000 to , 00,000 1.71 5 "-9
5100.000 to 150.000 3A8 16 50
5150.000 to 200.000 5.22 45 42
5200.000 to 300.000 17.64 165 12
5300,000 to 400,000 15.75 387 3
5400,000 to 500,000 12.74 665 1
5500,000 or More 42.75 1591 1
Median Property Value 5 443.040 418 1

C··,
-'

PERSONS IN UNIT

1 Person
2 Persons
3 to 4 Persons
5 to 6 Persons
7 or More Persons
Average Household Size

MEAN

57.36
2986
11.21

1.35
0.20
1.63

INDEX

234
93
35
15
11
62

RANK

3
33
48
50
50
49

UNITS IN STRUCTURE

. 1 Unit (Attached)
1 Unit (Detached)
2 Units
3 to 9 Units
10 to 49 Units
50 or More Units
Mobile Home
Other Type of Unit

13 - Successful Singles Segment
Sustaining Singles Group
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MEAN INDEX RANK

1.80 34 45

1.08 2 50

1.92 40 44

11.00 114 19

26,51 309 7
56.38 1312 1

0.01 a 50

1.29 118 20
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